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WHY USE PAY-PER-CLICK (PPC)? 
Be there when potential customers are looking for you

First, second, third, fourth, fifth, sixth, and seventh is that impressions matter

PPC give you insights that can drive other marketing efforts

PPC ads and landing pages are optimized for all devices and give your office the opportunity to show up at 
just the right time — when potential customers are looking for the products and services you provide.

PPC ads increase awareness for your practice, even if you don’t get a click right away. Even though you 
only pay when someone clicks on the ad, you still get the benefit of people seeing the ad, an impression.

Over time, PPC campaigns give us insight into what terms consumers search for. This information helps 
Bluewater better tailor campaigns to drive consumers to schedule 
an appointment.

Current marketing trends suggest the right mix of traditional print and digital marketing is key to 
your success in today’s competitive market. From direct mail and newspaper ads to Facebook and 
PPC campaigns, a multi-media approach is always the best marketing plan for your practice.

HOW IT WORKS?
When a consumer searches for a hearing aid, a hearing aid text ad appears in the search results. This is your PPC ad. 
When consumers click on the ad, they’re taken to a landing page, that is customized with your practice name, 
address, and phone. The consumer can then call or complete the contact form to request more information. 
Completed contact forms will be sent to you via email for you to follow up on immediately.

Sample PPC Ads & Landing Page

HOW DO I SIGN UP?
We’re here to help! To get started on your PPC campaign, contact Unitron’s marketing partner, Bluewater at 

888-215-2850 or unitron@bluewaterbrand.com. Or simply log into Unitron’s myMarketing site, click on ‘PPC & 

Facebook Advertising’ and continue by clicking ‘Log In. ’ Complete the campaign specific PPC digital marketing order 

form for your location.

WHAT TO EXPECT?
Once your campaign has started, you will receive an email including examples of your landing page and ad(s). We 

will follow up about three weeks into the campaign(s) to schedule an in depth performance review. You can see your 

campaign results  in real time by logging into the Bluewater Marketing Platform at unitron.bluewaterbrand.com. You 

will also receive a weekly call tracking report and form submissions via email.
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Q: How much does it cost?

 

  

A: For an optimal search campaign, we recommend spending $1,000 per month. The management fee for 
running, optimizing and reporting on your campaign is $50 a month with a one time $50 setup fee. At the 
end of each month, your credit card will be charged actual spend plus the management fee. A three month 
campaign minimum is recommended.
 
Q: Why is it beneficial to run PPC and Facebook ads?

A: Running PPC and Facebook ads simultaneously is beneficial because:  

PPC ads focus on a user's intention: they only see the ad when their search is related to hearing aids

Facebook ads focus on a user's existence: everyone, regardless of their qualifications, can see 
the potential ad

Q: How are keywords determined?

A: Keywords are determined by recommendations from Google, testing, optimization and common sense.

Q: What are some of the keywords Bluewater uses?

A: Some of the keywords Bluewater uses are: hearing aids, hearing aids near me, hearing aid price, hearing 
aid reviews, hearing devices, invisible hearing aid, hearing aid battery, and best hearing aids. (Please note 
these are not all encompassing.) Bluewater is continually optimizing keywords to best perform for PPC.

Q: I already show up when people searching for ‘hearing aids Denver,’ why should I run PPC ads?

 

A: Showing up without running ads is called an organic search result. Organic search results come from 
good SEO. PPC compliments SEO by helping your site show up, even when they aren’t searching for terms 
that aren’t already on your website.

Q: What kind of results should I expect?

ABOUT US

A: Bluewater ran a 90 day test for four locations, varying in population density. Specific PPC results will 
vary based on duration and budget, but during our testing the average cost per lead form submitted 
was $65.

Bluewater is a leading local marketing agency that helps businesses create personalized, integrated 

marketing campaigns. For over 20 years, we’ve helped small businesses market using both traditional 

and digital marketing channels that are designed to help build your brand. Our multi-channel approach 

executes campaigns via traditional and digital mediums with calculated and timely delivery. As a Unitron 

partner, Bluewater is fully equipped to support you with your local marketing efforts. Finding new leads

is a challenge these days, and we’re here to help by offering you a fresh, innovative multi-channel 

approach to attract new patients. Call us to learn more about how we can help you grow your practice.




